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(win-win)

21
3D, Design, DNA, Digital

(convergence)

(sustainability)
(publicity)

: Marketing & Design Mix

Marketing Mix Design Mix
[4P 73] [4C #3] (41 ©4]
HE ] o Abakad
Product Customer Imagination
| ol & otolciof
Price Cost Idea
S waA ela
Place Convenience Impression
x| L PN HiH
Promotion Communication Identity
Design Marketing

(Design is the
result of deliberate and creative work
on an idea, a problem or a desire for
change. The result, whether material or
immaterial, should be characterized by
aesthetics and create added value).”

(design thinking)

(Philip

Kotler) 4P
(product), (price), (place),
(promotion)
4C (customer), (cost),
(convenience),  (communication)

(product)

(customer) ,
(price)
(cost)
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